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Assumptions Used in Arriving at Fiscal Estimate

Under the mandates of 2009 Wisconsin Act 390, the proposed rules establish minimum standards for the securing
of movable soccer goals to lessen the likelihood of the goals tipping over or overturning. The proposed rules
apply to both existing and new movable soccer goals. The proposed rules reflect guidelines of the Consumer
Product Safety Commission. Owners of moveable soccer goals would be responsible for facilitating proper
anchorage. Owners would include any political subdivision of the state, such as school districts, municipal
recreational departments and public universities. It is believed that most owners posses the necessary equipment
or means to anchor their soccer goals; the unknown variable is whether the necessary time and effort is taken for
anchorage when a goal is relocated. The department does not believe that compliance with the rules will impose a
significant cost to owners.

Long-Range Fiscal Implications
No long-range fiscal implications are anticipated.
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